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10 WAYS TO REPURPOSE 
YOUR CONTENT 

 

  



10 Ways Repurpose Old Content for the New Year  

The New Year is upon us and the workload is getting heavier as we all wrap up for 
the upcoming months of 2018.   

 

Content marketing might be the last thing you check off your to-do list, but the 
good news is that technology today makes it easier than ever to repurpose this 
year's content into next year's content!  
 

"Erin, it's not like you have a time machine and make everything we used this last 
year be relevant in the new year."  

 

Well, that much is sad, but true. I don't own a time machine, but there are ways 
you can reuse a lot of your current content to make new content that still drives 
traffic and engagement on your site.  

 

Here are a few ways we repurposed content from this year into content post-ball 
drop in 2018!  
 

1. Turn Old Video into New Blog Content  
 

Last year you made a lot of videos. It was a lot of work. Now you're not so sure 
you want to continue to turn all your content into videos since your business is 
growing!   
 

Use your old video content as a theme for a series of blogs each month. You can 
chop off your old video into smaller segments and embed them inside blog posts 
to create more engaging content, too.  
 

2. Endless Articles to Endless Tweets  

 



If you're big on writing blog posts, it's time to take that same content and break it 
down into tweets or social media posts!   

 

It's as easy as skimming your old content and highlighting great thoughts (which 
we know you have a lot from this past year � ) . Copy and paste those shortened 
paragraphs into your social media and watch your old content get a face lift.  
 

3. Recycle Graphics  
 

Most social media scheduling tools give you the ability to "evergreen" your 
content. Evergreen means to recycle or use again to fill in your social media 
calendars. This helps you fill in your new content calendar with old posts without 
being spammy.  

 

If you have a decent amount of content ready (a few months will do) you can 
turn on your evergreen option and watch your content scheduler fill in the gaps 
with old graphics.  

 

4. Ad Copy Templates  

Before the new year begins, you should take time to analyze this year's successful 
ads! Take the copy from successful ads and set up ad templates for your new ad 
campaigns you're ready to roll again.   

5. Statistics To Graphics  
 

Statistics work well in written content, but they are also helpful to use in 
graphics, too! Statistics that are still relevant for 2018 can be used in 
infographics for social media.   

 

Using old statistics that may be irrelevant towards the end of 2018 are also 
helpful in proving a point about increasing and decreasing trends for the new 



year.  
 

6. Blogs to Vlogs  
 

Well written blog content can almost always be used as a script for video 
content! It saves you half the time of writing a script and you can use the most 
successful articles to create even more successful videos!  

 

7. Tweets to Quote Graphics  

 

Did one of your thoughts on Twitter attract a lot of attention in 2017? Use that 
quote or thought in a graphic for a series of "Flashback Friday" or "Throwback 
Thursday" posts.   

 

Quotes get a lot of engagement due to the emotional connection your followers 
have with it. Recycling tweets can be an efficient way of creating visuals of 
written content that create a big boost in your engagement.  

 

8. Reactions to Your Old Content  

 

React to your own content from this year in 2018 by showing the changes that 
occurred between now and then! Take your old content and divide it up. Then 
respond to each point or topic in your old blogs or videos. Explain what all has 
happened since you first published your thoughts.  

 

9. Give Your Old Content Away!  
 

The old content might need to hang up its hat as the new year approaches, 
especially if you've been on top of creating new content for January and beyond. 
Instead of leaving that content behind in dusty folders on your desktop, give your 



old content away as a free download for others to use how they please.  
 

Not only does your old content go to good use, it can also bring you new leads on 
a regular basis throughout the year.  

 

10. Best of the Year Post  
 

Whether it's a collage of graphics or a list of your Top Ten Blog Posts from 2017 
article, show off your 2017 content successes before it's too late! Make a 
statement about what your business does and how you've used digital marketing 
to your advantage this year.   

 

Not only will you know that your post will get high engagement (since it's all your 
high performing posts in one!), you can also keep your most important topics and 
ideas in the front of your followers' minds as they enter into the new year with 
tons of resolutions to better themselves and their lives.   
 

Reuse, Rewrite, Recycle.  
 

Let them know you can help them reach their goals in 2018 by showing your 
followers what you accomplished in 2017.   
 

Reusing your content can be helpful in cutting down the time you spend creating, 
leaving you more time to deal with clients.  

 

Rewriting content can be helpful when there are a few tweaks to be made to a 
previous blog or graphic that are easy to tackle in a short period of time.  

 



Recycling content is how you keep your calendar full and consistent, bringing 
more and more people to the table that are interested in your business in 2018.  
 

Don't waste your time creating 100% original new content every day. Reuse. 
Rewrite. Recycle.  

 


